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16. A Study of Emerging Ecommers Trends

Dr. Ranjana J. Mahajan
Shri B.D.Parvekar College, Pandharkawada.

Introduction

Trends in ecommerce industry emerge from various things. How customers shop. What
they buy and how they respond to marketing tactics employed by businesses. Within the last
decade, a lot of new trends have emerged with a profounding influence. Ecommerce giants like
Amazon, Walmart. and Alibaba have been at the forefront of adopting and benefiting from such
trends. Followings are the emerging trends in e-commerce in current year;

I. Contextual and Programmatic Advertising

Context and programmatic ads will see a rise this year. Social media sites are already
revamping the design to cater these trends. The new trend, labeled as programmatic advertising,
uses datasets to decide the target audience. These ads are shown to the audience chosen on the
basis of consumption. They are then retargeted after a period of time to generate higher ROLIn
simple terms, it is about luring the right audience to the ri ght ad at the right moment. Compared
10 the basic retargeting efforts. ecommerce store owners stand a better chance of reaching out to
a larger audience by using programmatic advertising. Facebook allows advertisers to select the
audience. You can target them with relevant ads. Facebook pixel learns and becomes more
mtelligent with every run. This results in a better profit margin in the long run.Google Admob

shows video ads in between mobile games intelligently. When a leve! ends. a video .d appears

with an offer. These ads are less intrusive.
2. Marketing Automation
For laymen, marketing automation means automating email marketing and scheduling
social media posts.However, marketing automation has now become the new trend. It shows no
signs of stopping. It covers areas including customized landing pages and easy-to-access
shopping carts.If implemented properly. automated marketing will let you:
L. Send out tailored emails to ycur customers.

2. Display new products and promotions as per the visitors’ shopping history.

(O8]

Retarget customers for necessary product sales.
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great but the websites won’t get any benefit from it. Use of voice-enabled buttons can lead to
more conversions from smart speakers. Thereby improving the numbers for ecommerce
stores. Amazon. Northkace. and other similar top brands have started making ecommerce apps
for voice assistants. It helps users to order through their smart speakers.
8. Snap and Shop
A new ecommerce trend of image shopping will emerge. Users will point their camera
towards a product they see to order it from an online store. There are many photo apps arvail ble
like CamFinder, and many more will popup this year. This trend will also lead in selling affiliate
products through photo shopping.For example. Pinterest has launched its own photo camera. It
recognizes and interprets images to provide an accurate product description. It has already
partnered with many ecommerce stores and top search engines. It provides them with relevant
data for classifying and interpreting images.
9. Revival of Brick-And-Mortar (B&M) Models
2007 was the year when the brick-and-mortar market faced a backlash. It was then when
ccommerce stores went mainstream. Now. in 2019, things will be changed. Brick and mortar
stores would come back with a bang. These new retail stores provide in-person digital
experiences without storing any actual inventory. A good example of this is the real estate
ndustry. Suppose a client enters a real estate shop and uses a virtual reality headset to see the 3D
version of the house. This is also being replicated in the auto industry. Showrooms are now using
virtual versions of cars for first time visitors.
10. Subscription Based Models Will Rise
Digital payments are becoming convenient. We will see a rise of subscription-based
business models in 2019. Companies like Loot Crate and BirchBox will see a surge in orders
secause of their personalized offerings. The new ecommerce stores can also tap into this market
oy replicating the same subscription-based model. They can get recurring sales on a monthly or a
wearly basis.
11. Chatbaots as Personal Assistants
We are using chatbots from a few years now. But because of the use of neural networks
sow. Al-powered chatbots will again see a rise. Al-powered Chatbots help increase the user
sngagement by providing relevant options to them. Their growth will reach $1.25 billion by

—U25. This year we will see chatbots getting cheaper, smarter, and widespread.For example,
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information in many ways. For instance, On-site chat. Facebook messenger, SMS, Emails, Order
statuses, Customer groups, Loyalty programs, Referral programs and more.Remember, it
depends on how you engage with your customers. How you resolve their concerns. How you
lead them to the cart is what affects engagement and conversions.
16. Post Payments Will Boom
Ecommerce entrepreneurs face high losses due to cart abandonment. Ecommerce firms in
2015 lost a revenue worth $4.4 billion due to cart abandonment. Post payment mechanisn*ls 1s an
effective solution to overcome such losses. Many at times. customers show interest in your
products. Nonetheless, they end up abandoning the cart. Why? Simply because lack of
confidence in your product’s quality. Many ecommerce entreprencurs are now trying out the post
payment strategy. It allows the customers to pay only-after they receive their order. A major
reason for cart abandonment is the failure of payment gateways. Post payment strategy is an
effective proposition. It can cut down the loss of revenue. Especially during the trending sales
season up to a significant extent. Additionally. it proves to be an impressive strategy for
customer acquisition.
7. Amazon Will Keep Winning
Amazon is the B2B marketplace that connects many ecommerce sellers with worldwide
customers. It had a billion dollars in sales in its first year. Today, it is growing at 20% on a
monthly basis. It is safe to say that you can expect them to continue winning in 2019 as well.
There is no need to run and hide. You can become an affiliate of Amazon. Sell their products
through your website. Here’s how you can survive in the ecommerce industry and compete with
Amazon.
18. Influencer Marketing Will Bring Sales
Online influencers are not just D-list celebrities. They have a real audience. A tangible
BEnice.  Believe (it. or. met,, 70% of milleanial  customers are influenced by their
commendations. The decision making of customers strongly rely on influencers’
commendaticn. Delve deeper into this influencer marketing survey conducted by Collective
as. It also confirms that 30% of customers buy products recommended by non-celebrity

fluencers
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19. ROPO Will Rise

ROPO means Research Online Purchase Offline. It has been a noticeable customer
shopping habit. Thrifty shoppers drive ROPO greatly. Additionally. bargain hunters also look tor
the best possible deals. We can expect a great deal of ROPO in 2019 in the ecommerce industry.
ROPO is the conclusion of the past 15 years of online shopping. Customers prefer researching
products online before they make any offline purchases. It empowers them to get their hands on
the products that they want at the best price possible.
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